Kak npoBepuTb TOProeyro CUCTEMy 6e3 puUucCKa 1 npu 3TOM NONy4YnTb BO3MOCTb HEMHOIo Sapa6OTaTb?

OO6wWenpuHATHIM CTaHAAPTOM ANst 6POKEPOB Ha pbiHKe P OpeKC SABNSETCS Hannune
6ecnnaTtHOro gemo-cyeTa (1.e. BO3MOXHOCTU MOTPEHMPOBATLCS HA BUPTYanbHbIX AEHbrax,
OTTECTMPOBATb TOProBYIO CTPATErMI0) HO Ha PbIHKE TakXe CyWecTBYOT Bpokepbl KOTopble
napst Bam Hebonbluyo CyMMy peanbHbiX AEHEr Ang AEMOHCTpaummn paboTbl CBOEN
nnaTgoopMbl.

Hanpumep OWNUHroBbI LeHTp MapkeTrBa HauMcnsieT Ha Bal Toprosbili cyeT peanbHbix 5
LONNapoB Ha KOTOPbIE Bbl Cpasy MoXeTe HadnHaTb paboTtatb. Menoyb KOHEYHO HO MPUATHO U
COrnacuTecb HaMHOrO MHTEPECHee NPOBEPUTbL CBOK CUCTEMY UIN HOBMYKaM MONYYNUTb
HeCLeHHbI OMbIT HA peasibHOM CYETE YEM Ha BMPTyalbHbIX HECYWECTBYOWMX AeHbrax 1 npu
3TOM HEMHOro noasapaboTathb.

HPEVIMyLI.I.ECTBa pa60Tb| C AWINHIosbiM LLEHTOM

* [pun perncTpauum ¢ aToro camra Bbl NOy4nTe 5 0ONNAPOB HA CBOW pealibHbl CHET (T.€. Bbl
MOXETe B 9TOT Xe [ieHb Ha4yatb paboTtatb, 1 3apabaTbiBaTb AEHbIM, HE BIOXMWB NPUY 3TOM HU
ueHTa) n 20000 gonnapoB Ha BUPTYanbHbIiA (Y4eOHbIA) CHET.

* "Marketiva" npenocTtasnseT cCBOMM nonb3osaTensam kpeautHoe nnedvo 1 k 100, T.e. umes Ha
cyeTy 5 00NNapoB., Bbl MOXETE COBepLlIaTh onepaumm Kynan-npogaxun Ha cymmy oo 500
nonnapos. [Npy aTom ecnu caenka NPOMAET yaayHo, TO Bbl MONy4nTe Npubbinb Kak ¢ NnaTucta
[ONNapoB, eCNv Xe caenka 3aBeplnTCs He B Bally Mo/b3Yy-He MyranTtecb, HUKTO He CTaHeT
TpeboBaTb C Bac 3TW NATb COTEH, Bbl HUKOMY HUYEr0 HE OCTAHETECH LOMXHbI, Bbl MOTEPSETE
TONbKO CBOV OEHbIW.

* B oTnvuunm o1 gpyrux omnepckmnx LeHTPOB HeT CBOMa, T.e. C BaC He CHUMAIOT OeHer 3a
NnepeHoC Balen No3mumnm 4epes NoIHOYb UMKN BbIXOOHbIE.

* [Mnatdopma He "TynuT", HE BUCHET, €CT Mano Tpadwuka.
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